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Summary of the poll
The data for the poll was collected by Ipsos for the Thomson Reuters for the period between 8th and 14th August 2018. The poll involved 2,232 adults who comprised of 1,860 registered voters, 746 republicans, 831 Democrats and 190 Independents who were adults of age 18 years and above. The poll involved an online interview of the adults and the accuracy of the results was measured using credibility interval. The poll had credibility interval of all the adults was plus or minus 2.4 percent. The registered voters had a credibility interval of 2.6 percent while the Democrats and the Republicans had a credibility interval of 3.8 and 8.1 percent respectively. The Independents had a credibility interval of 4.1 percent.
Goal of the poll
The main of the poll was to study the opinion of the Americans on the direction of the country and whether the president was handling his job as a president in the right way. Generally the poll was carried to study the direction was facing as a country in terms of the expectations of the American Citizens (Wang, 2015).
Population and sample
The data was weighted on the current US population statistical data and was based on the gender, age, education and ethnicity. The sample of the study was chosen from the current US population through an online survey which was comprised of 2231 individuals. Since the data was collected through, an online interview and thus statistical margins of errors were not applicable in the study (Fricker Jr, 2016). However, this does not suggest that other sources of errors were not present such as the measurement and the population segment to be included in the study. The sample for this study was chosen randomly. 
The graph below shows the distribution of the sample used in the poll. 

Margins of error and confidence interval of all the data sets
It is hard to include all the members of the population under study for the ease of making a statistical analysis. Since the poll involved an online survey, credibility interval was used to measure the margin of error. The error of the margins was estimated using the formula below at 95% confidence interval.
ȳ ±  , ȳ represent the mean of the data set and the n is the number of observations.
The poll analysis indicated that all the adults had a margin of errors of plus or minus 2.4 percent. The registered voters had a margin of error of 2.6 percent at 95% confidence interval while the Democrats had a margin of error of 3.8 percent at 95% confidence interval. The Republicans and the Independents had a margin of error of 8.1 and 4.1 percent respectively. 
It is important to note that credibility interval relies on assumptions which cannot be validated easily though they are applicable for online polls. There is therefore, the concern of the errors associated with such polls. 

Whether the poll is biased and what could have been done
The poll data faced biasness from a number of sources. The researcher’s viewpoint is reflected in the analysis design due to the fact most of the Americans perceive that the Republican President is leading the country in the right direction and they are not likely to vote them in the Congress (Terhanian, 2006). The biasness from such a problem can be overcome by the researcher focusing on the aim of the analysis and noting important points. 
Additionally, lack of randomness could have been a major concern in the data collection since it only took into account only those interested in online polls and ignores those who would have liked to participate in the survey but not on the online platform. Such an instance eliminates the possibility lack of biasness. This can be avoided by taking a survey that will include both those in the online platform and those that do not like being in such a platform.
Another significant source of biasness in polls is the poor match of the population especially for polls. Though the researcher will ask the right questions, the problem of asking them to the wrong people is difficult to avoid. The concern of asking the questions from the wrong people can be avoided by involving the sample of the survey from the diverse views in the sample.
Comparison between the first poll and the second poll
A benchmarking poll was from the Minnesota College Online which was conducted for the period between August 8th and August 11th and was supervised by Assistant Professor Spencer Kimball. The poll consisted of 500 observations with a margin error of plus or minus 4.6 percent. The survey was weighted by gender, congressional district and 2016 vote unlike the Ipsos poll which was weighted by total adults, registered voters, Democrats, Republicans and the Independents.
Unlike the Ipsos which included 831 Democrats this poll comprised of 217 Democrats with margin of error of plus or minus 6.9 percent. The Republicans were 156 with a margin of error of plus or minus 8 percent. The survey did not include Independent segment of the sample. The data in this survey was collected using an online panel. It can be deduced from the two polls that an increase in the size of the sample increased reduced the credibility interval of the data though both surveys used the same data collection technique. 
Conclusion
In summary, it can be concluded that a large data has a small credibility interval as compared to small data sets. The margin of the error will also decrease as the size of the sample increases. This can be deduced from the comparison of the two polls. The two polls used the same data collection method and therefore, they are likely to suffer from the same problem of biasness.
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